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X-Libris (2014-1-TR01-KA200-012958) is  a Strategic 
Partnership for Adult Education within the 
Cooperation and Innovation for Good Practices Key 
Action of Erasmus+ Program. It is started on 1 
September 2014 and will run for two years.

Overall goal of the project is to organize a series of 
training and in-service training activities in order to 
develop user-centred new library services based on 
smart ICT. With this  goal, X-Libris organizes series of 
workshops and based on the experience gained in 
these workshops will develop Open Education 
Resources (OER) and Massive Open Online Courses 
(MOOCs).

http://xlibrisproject.org

This project has been funded with support from the European Commission. This document reflects the 
views only of the author, and the Commission cannot be held responsible for any use which may be 
made of the information contained therein.
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X-Libris project wants to give a big thank 
you to all people who participated in the 
competition by sending their shelfies (not 

selfies). Some images belong to private 
channels so we cannot see them. All 

visible images are included in this book 

http://iconosquare.com/
tag/xlibrishelfie
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WHAT IT WAS DONE?

On 5-6 February 2015 at the Hacettepe University, Ankara, Turkey a workshop was 
held. One of the  main goals of this workshop was to find out what librarians (both 
current and future) need to learn and which skills  they need to develop (besides 
what they already know and the  skills they already posses) to be able to create user 
centered and smart ICT based new services.

How they like to learn as being the subject of training programs was also explored. 
Second goal was to provide librarians with first hand experience  on how to explore 
users’  needs (by the  use of innovative methodologies such Lego Serious Play®, 
Hero’s Journey, Gamification, Business Model YOU®, Storytelling, Crowdfunding 
and Design Thinking) to enable them to design user-centered services. Last goal 
was to give  them the opportunity to co-design 5 new smart ICT based/related 
services (with special focus on training and educational services).

These prototypes and the skills and training they need to realize/materialize  these 
services have been analysed by Hacettepe University (Department of Information 
Management to design/developed 5 new training service  to implement as one  of 
the outcomes of the X-Libris Project (IO2). 

One of this new training service is: 

	
   ·∙	
  Training on Branding for Libraries

This service is an educational service for librarians and students to teach them 
branding and marketing tools and strategies. This traning can be used for 
marketing/branding the institution, its  collection, its physical space its 
services, and/or projects.

It includes using some social media tools such as Instagram to start a 
competition among users/potential users to involve them in the branding/
marketing service and increase awareness about the institution/services/
project.

#xlibrishelfie  
Is the first branding activity to gain library engagement



Below listed steps were followed:

a. An account was opened on smore (http://smore.com) to design an 
attractive flyer 

b. A video and a text message were prepared (text message is below)
c. Video and text were put together to create the flyer  

(https://www.smore.com/yq7x1)
d. Flyer was distributed to through different social media channels 

promote the competition

SHELFIE COMPETITION

Within the scope of X-LIBRIS Project, Hacettepe  University Department of 
Information Management in cooperation with the  Kadir Has University Library is 
organizing an International Shelfie Competition.

Selected shelfies, selfies in front of library shelves, will be  exhibited at Kadir Has 
Information Center in Istanbul. The  exhibition will open its doors on June 29, 2015. 
We invite  you to take part in this probably the first International shelfie competition. 
Anybody from around the world can participate.

How to participate

Make  your shelfie  in your library in the style  you prefer. You are  free to use  Instagram 
filters. The  most important of all is that, along with your photo send a message 
associated with your emotions towards your library. Upload it to Instagram by using 
#xlibrishelfie by May 15, 2015. Please also add the library name and the country 
with other hashtags. Be sure your account is not locked otherwise we  can't see  your 
shelfie. You can also send your shelfie via e-mail to: xlibrisproject@gmail.com

What makes your submission eligible is not only the  photo but also the message. 
Submissions will be evaluated by a team of experts. The number of hearts you get in 
Instagram for your photo will also be taken into consideration. Selected photos 
along with the messages will be displayed at the exhibition.

Your emotion in your mother tongue

Yes that is what we want, your emotions in your language to get the  real trueself. 
Hurry up! Be a part of this unique  experience. By the time you read this, people 
uploaded the first shelfies, don't lose your chance.

How it was done?
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What you win by uploading your #xlibrishelfie to 
Instagram?

a. You will be a part of a unique experience pioneering a new way of 
promoting your library

b. Your photo along with your message will be printed in a digital book 
which you will receive a copy

c. Your creativity will be recognized
d. You will make a new network with new colleagues from libraries around 

the world
e. Your art work will be exhibited not only in Turkey but also in other 

project partners’ countries such as Germany, Bulgaria, Spain and 
Lithuania and even maybe yours!

f. And it is free!

Where the exhibition to be held?

The modern and advanced Kadir Has Information Center in Istanbul

Go to smore link: https://www.smore.com/yq7x1 it got 818 visitors from 238 
locations.

https://www.smore.com/yq7x1
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WHAT WORKED WHAT DID NOT

The  main difference between marketing and branding is your clients make  your 
branding based on the quality, innovation and other factors involved in the services 
you deliver. To engage  the final user in re-designing the library services is at the core 
of the X-libris project.

With that in mind out of the workshops we started to think in activities that may 
engage the  users as  a way to involve  them in more ambitious goals. Shelfie, 
Bookface, Green Hero, istopmotion and gamification are some of them.

However, always there is a however, the lesson learned is that, with Instagram one 
can only reach to those users who have Instagram accounts and who knows how to 
use Instagram. Secondly, some accounts can be private and cannot be accessed. 
Believing almost everybody had an Instagram account and those accounts were 
open to public were false expectations. One should be aware of this while starting 
similar initiatives. 

A very interesting article talks about the psychology of Selfies

How many photos of you are on your phone right now?

To put that into context, that’s more photos every few minutes than in the entire 19th 
century. And lots of these photos are selfies—self-
portraits, usually taken with a smartphone. As of 
this writing, nearly 300 million Instagram photos 

had been tagged with the selfie label.

We love getting into the “whys” of social 
media psychology, so in this post I set out to 

discover  why we love taking photos of ourselves
—and why we love viewing selfies.

What does “selfie culture” say about the world 
we’re living in now, and how can viewing photos 

of others help us make better decisions and even 
understand one another better?

“People who had access to self-representations were keen to make use of them. In 
this way people could control the image projected, and of course the fact that the 
image was on display marked the importance and status of the person represented.”

Humans take 
almost 1 

trillion photos 
a year.



“The more pictures you post of yourself promoting a certain identity—buff, sexy, 
adventurous, studious, funny, daring, etc.—the more likely it is that others will 
endorse this identity of you.”

“Most of us pay more attention to faces than we do to anything else,” says 
Churches. “We know experimentally that people respond differently to faces than 
they do to other object categories.”

EXHIBITION

SHELFIE
N O W    O P E N

PARIS 26-29 MAY 2015

xlibrisproject.org

“De tous les livres, celui que je préfère est mon passeport, 
unique in octavo qui ouvre les frontières”. (Alain Borer)( (
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In Sydney’s 1888 Hotel, selfies aren’t just welcome—they’re very encouraged. The 
hotel’s website is covered in Instagram photos, and the hotel itself offers a photo-
opp-filled tour around the hotel and nearby harbor.
http://www.1888hotel.com.au/#!our-story/c1udm

Imagine if you launch a competition on “YOU in your library” your users 
publishing images of your library of the places they like most.

Read complete article on the Psychology of the Selfie
http://www.business2community.com/brandviews/buffer/the-psychology-of-selfies-
why-we-love-taking-and-viewing-photos-of-faces-01253224

SELFIES combined with another data can disclose relevant information.
Thanks to the development of new technology and social media, more photographs 
are created, viewed, and shared today than ever before. 

The exhibition held at New York Public Library “On Broadway” representing digital 
traces of life in a twenty-first century city, “On Broadway” compiles images (selfies 
included) and other data collected along the thirteen miles of Broadway that span 
Manhattan. See it at http://on-broadway.nyc

#xlibrishelfie wanted more than the “pic” wanted to have the emotion connected to 
the library. Two main exhibitions has been held till now, in Paris and Istanbul.

(e 1888 Hotel: A 
selfie-encouraging space
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#xlibrishelfie  De tous les livres, celui que je 
préfère est mon passeport, unique in octavo 

qui ouvre les frontières."(Alain Borer) 
 #xlibrisproject 
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Our contribution towards 
all libraries is:

Our contribution to libraries:

1.You can download the banner in the 
cover, edit it and use it as you like

2.If you need help in opening your own 
exhibition we are here to support 
you

3.If you want this exhibition to be 
displayed in your library just 
download the material

4.If you want your own video 
customized for your exhibition we do 
it for free

Link to download materials:
http://magicbox.brickme.org/index.php?
d=ix05885h3kjxjfe514i3dl51710ms63g
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Contact information:
Mail: xlibrisproject@gmail.com

Facebook: http://facebook.com/xlibris
Website: xlibrisproject.org

Pinterest: http://pinterest.com/xlibrisproject
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